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Hi [MANAGER’S NAME],

As someone actively managing our publisher partnerships, I'd like to attend CJU in Santa Barbara, CA from September 14–17, 2026. It's the affiliate industry's largest networking event, and the ROI case is strong for our Q4 goals:
Direct brand access: CJU will give me face-to-face time with 100+ IR500 brands and decision-makers who control partnership budgets. Over 50% of publishers build their strongest advertiser relationships at CJU, and face-to-face meetings consistently outperform remote outreach for expanding our brand partnerships.
Networking opportunities: I'll also have access to 1,000+ industry professionals, including agencies and platform partners who can open doors to new advertiser relationships. The connections I'm planning to make here will translate directly into stronger, longer-lasting partnerships.
Learning and growth: This year's content lineup covers what's changing right now: AI-driven discovery, creator-led commerce, and strategies for navigating fragmented customer journeys. I'll bring back specific tactics we can implement immediately for Q4 and 2027 planning.
Investment breakdown:
· Event Registration: $1,695 if registered by May 15 (saving $300)
· An additional 10% discount available for groups of 5+
· Monday and Tuesday dinners: $[INSERT COST] (all other meals included)
· Airfare and hotel: $[INSERT COST]
Estimated total: $[YOUR TOTAL]
Once I'm back, I'll provide a detailed post-event report with partnership opportunities, competitive insights, and implementation recommendations.
You can find more details at cj.com/cju. Please let me know if you need any additional information ahead of me registering.
[INSERT YOUR NAME]
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